











CASE STUDY &

WEB

B [:] NVE RS E / CONVERSESKATEBOARDING.COM

-Develop an authentic online presence to launch Converse’s
skate shoe line, CONS

-Focus on the personality of the skaters and the quality of
the shoes via minimalistic site design

-Highlight the key brand attributes by leveraging Converse’s
deep roots in skating and utilizing the brand's team of
skate ambassadors

-Create relevant consumer interaction through a
customizable skate spot, dealer map application and blog

STATISTIC:

> TOTAL PAGE VIEWS JUST TEN HOURS AFTER LAUNCH
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SELECT STAFF BIOS

[SSA SAWABINI / BILL CARTER / HEATHER HENNESSY / JULIE JATLOW /
AMY DOYLE / MEGHAN OLIVER / CLARKE COLON / SCOTT RIVERS /
TIM BENTLEY / MATTHEW HAY / DOUG CLARK / EWEN SYME

ISSA SAWABINI / PARTNER

- 2009 Sports Business Journal Forty Under 40 Award Winner

as one of the “Forty Most Influential Executives In Sports”

- Highly-respected action sports insider with close relationships

with top professional athletes, event organizers, endemic media
and industry influencers

- Oversees all client services at Fuse and specializes in the

development and execution of targeted marketing strategies

BILL CARTER / PARTNER

- Named one of the twenty most influential people in action sports

by Sports Business Journal

- Leads Fuse NYC operations and provides strategic guidance

on client projects

- As a recognized source for action sports information, he has

been quoted by the New York Times, USA Today, Brandweek,
Transworld and other media outlets

- A regular speaker at a wide variety of marketing conferences,

trade shows and universities

HEATHER HENNESSY /
PR DIRECTOR

- As the leader of the Fuse Communications Group, Heather

oversees the development of communications strategies for
Fuse clients

- Has extensive experience working with editors at major

magazines, online and new media, newspapers and television

- Her previous position was Vice President at Cohn & Wolfe in

New York, where she was responsible for strategic
communications and creative planning
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JULIE JATLOW / BRAND
CONSULTING DIRECTOR

- Oversees the development of brand strategies, brand identity work,
athlete marketing, grassroots programs and sponsorship marketing

- Has worked with some of the most elite athletes and event
properties in action sports

- Works with brands such as PlayStation, Yahoo!, Harley-Davidson,
NBC Olympics, Mountain Dew, Discover Financial Services
and others

AMY DOYLE /
PR SUPERVISOR

- Amy provides clients with PR counsel and planning, media

relations strategy and copy-writing services. Amy works with all
media - from TV to endemic magazines - to put her clients in front
of their target audience

- Before joining Fuse, Amy toured with an all-girl surf team, where

her responsibilities included media relations, surf instruction and
organizing an all-girl surf competition

- Amy also spent two years at an agency, where she led the PR

efforts for Molson Canadian

- Amy graduated with a Bachelor of Public Relations, Certificate

in Marketing from Mount St. Vincent University in
Nova Scotia, Canada

MEGHAN OLIVER /
PR MANAGER

- As a Communications Manager at Fuse, Meghan assists clients

with a variety of services to include copywriting, strategy, media
relations and counsel

- Prior to joining Fuse, Meghan worked with Alumni Relations,

providing event coordination and donor cultivation strategy for the
University of Vermont

- Meghan is a graduate of the University of Massachusetts and

received her Master's Degree at the University of Vermont with a
research focus on the Millennial Generation

CLARKE COLON /
EVENTS DIRECTOR

- Leads Fuse's Event Marketing Group

- Supervises Fuse's campus programs, sponsorship executions,

grassroots initiatives and turn-key event marketing

- Prior to joining Fuse, Clarke managed Coca-Cola's Olympic

Torch Run sponsorship for the Salt Lake City and Athens
Olympic Games

SCOTT RIVERS /
PRODUCTION DIRECTOR

- Scott oversees all production projects for Fuse clients

- Client projects include catalogs, printed marketing collateral,

premiums, vehicles and custom built experiential elements

- A wide network of vendors ensures top quality products and the

best possible pricing

TIM BENTLEY / ASSOCIATE CREATIVE
ACCOUNT DIRECTOR

- Serves as account lead for all Creative print and digital projects

- Oversees all project timelines, billing and resources and acts as

primary Creative client contact related to overall project direction
and strategy

- Prior to joining Fuse, Tim supervised all print work at Burton

Snowboards, including catalogs, ads, POP. packaging, brand identity
and event collateral
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MATTHEW HAY /ART DIRECTOR

- A talented artist and graphic designer with a personal and
professional passion for action sports

- Serves as the creative lead for all Fuse action sports
design projects

- Matt's prior professional experience includes designing snowboard
graphics for Burton Snowboards

DOUG CLARK / SENIOR DESIGNER

- A versatile designer with extensive art direction, product

and catalog experience

- Also a talented artist and illustrator with several solo and group

shows to his credit

- Has served as lead designer on accounts such as Converse,

Mountain Dew and Gatorade

- Doug joined Fuse after 5 years of working in-house for Burton

Snowboards on a multitude of brand, retail and events projects

EWEN SYME / SENIOR
INTERACTIVE DESIGNER

- A versatile designer and new media authority with an extensive

background in interactive theory and practice

- Has concepted, designed and built websites and other online

materials for some of the most visible events and brands in the
youth market today

- Oversees all interactive design projects at Fuse and offers client

consulting and technology trend expertise

- Ewen designed the Vermont State Quarter
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